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SPORTS TALK MVP: PERSONALITY

Paragon Media Strategies, in conjunction with Rick Scott & Associates, conducted an online survey
of 844 male Sports Talk fans, ages 25 — 54, living in the United States and Canada. This study
explores why the Sport Talk station is their favorite and examines the importance of various sports
entertainment elements.
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IMPORTANCE OF SPORTS ENTERTAINMENT ELEMENTS

% Ton-3 Box

100% -

90%

80% A

60% A

40% -

20% A

Fun hosts Hosts who share Sports news & scores Interviews
opinions

550 South Wadsworth Blvd. Suite 401 Denver, Colorado 80226 ¢ 303.922.5600 ¢ www.paragonmediastrategies.com



http://www.paragonmediastrategies.com/

	SPORTS TALK MVP: PERSONALITY

