Morning Shows’ Big Impact on Radio Listening

Paragon Media Strategies, in conjunction with All Access, recently completed a nationwide survey of
radio listeners covering a variety of topics related to their morning radio listening habits and preferences.
Key findings from the survey are summarized in the following charts.

IMPORTANCE OF THE MORNING SHOW

In selecting your choice of a radio station, how important is the morning show?
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LOYALTY TO FAVORITE MORNING SHOW

If your favorite morning show moved to another station in your area, would you be Very Likely,
Somewhat Likely or Not Likely to follow them and listen to them on their new station?
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MORNING RADIO BETTER/WORSE

In general, do you think that morning radio between 6-9 a.m. weekdays has gotten

better or worse than 5 years ago?
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LOCAL VS. NATIONAL MORNING SHOWS

Does it matter whether a personality is coming to you locally or broadcasting from another
city?
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