PARANGON LISTENING MORE/LESS THAN 1 — 3 YEARS AGO TRACKING (%)

MEDIA STRATEGIES

Among those who listen to over-the-air radio in a typical week

2007 2008
Sample 435 400
Total More 40 54
A lot more 17 24
A little more 23 30
No change 16 11
Total Less 44
A little less 22 22
A lot less 22 13
Net more - less -4 19

Source: Paragon Media Strategies Second Annual Youth Radio and New Media Study — Spring 2008
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