PARNGON

MEDIA STRATEGIES

1to 3 hours

Less than 1 hour m
I
Never |
B ]
| | | | | | | |

0% 5% 10% 15% AN 25% 30% 35% 40%

Source: Paragon Media Strategies Second Annual Youth Radio and New Media Study — Spring 2008 1



	TIME SPENT LISTENING TO RADIO DURING A TYPICAL WEEK TRACKING

